
PROMOTIONAL SUGGESTIONS

THE JUNGLE BOOK

(
Set up an advertising display at a local bookstore showcasing books by the author of the original version of THE JUNGLE BOOK, Rudyard Kipling.  Ask the cast to write whimsical explanations of “how the whale got his throat,” “how the camel got his hump,” or “how the leopard got his spots,” as Kipling did in many of his stories. Include these in the display along with ticket information. 

(
Set up a “pin the tail on the tiger” promotion at a children’s museum. Give away 5 free tickets to those who pin the tail the closest.

(
Hold an essay contest asking kids to describe what present-day life would be like for a child who, like Mowgli, has been raised by wolves. Display the winning submissions at a local library. Include an advertisement of the show in the display.

(
Do a promotion with a local zoo. Set up a show display near the elephants, bears, and monkeys. Offer a combination admission ticket to the show and the zoo.  
These are only suggestions. Feel free to be creative. Use your imagination, brainstorm with others and develop a promotion tailored to your community and specific residency week.

SCHOOL SPIRIT

Ways to get the student body excited about the production!

· Take advantage of the three enrichment workshops included in your residency fee.

· Create a mural that reflects the theme of the show and display it during the production.

· Decorate the halls with thematic creations from each class.

· Have a “dress-up” day where students come dressed as their favorite character from the show.

· Involve classes in reading and discussing the original fairytale or different cultural versions of the story.

· Have an essay contest between classes to write their own ending or twist to the fairytale. 


